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MODULE 9 | Accessibility and Inclusiveness in Tourism 
 

Assessment: Multiple-choice quiz 

01 1. Special needs are a. subjective needs 
c. desires 
d. objective needs 

02 2. Which targets fall within the definition of 
special needs? 

a. disabilities, special dietary needs, 
families with kids, senior people, 
lgbtqi+     
b. only disabilities 
 

03 3. For the accessibility of people with special 
needs it is enough to remove architectural 
barriers 

a. true 
b. false 

04 4. How many people have physical disabilities 
(walking issues and wheelchair use) in Europe? 

a. 5.000 
b. 50.000 
c. 50.000.000 
d. 500.000.000 

05 5. Which is not a cause of special dietary need? a. know the origin of raw materials 
b. ethical behaviors 
c. food allergies 
d. religious precepts  

06 6. The main motivation in choosing a destination 
by the lgbtqi + community is ... 

a. art and culture 
b. perception of security 
c. clubbling 
d. food and wine 

07 7. The target of older people is economically 
irrelevant 

a. true 
b. false 

08 8. Which of these terms does not refer to a 
special dietary need? 

a. kosher 
b. veganism 
c. halal 
d. molecular cuisine 
e. raw foodists 

09 9. Which of these is not considered a target with 
special needs? 

a. family with children 
b. teenagers 
c. senior people 
d. single parent family 

10 10. How many people are blind in Europe? a. 800.000 
b. 5.000.000 
c. 10.000.000 



d. 30.000.000 

11 11. What is the main problem in building tourism 
products for deaf people?  

a. poor profitability 
b. few tour leaders know sign 
language 
c. the target is small 
d. communication (in Europe there 
are 32 different sign languages) 

12 12. The term kosher refers to a. typical Jewish cuisine 
b. dietary precepts of Judaism 
c. type of meat preparation typical of 
Middle East Asia 
d. set of recipes from the Slavic 
tradition 
 

13 13. What are the main needs of the single parent 
family target? 
 

a. activities for children and free time 
for parents 
b. seaside destinations 
c. educational activities 
d. excursions and / or sports 

14 14. For the development of tourism dedicated to 
special needs it is essential to act on the 
mentality not only of tourist operators but also 
of local communities 

a. true 
b. false 
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